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ABSTRACT
The research had objectives as follows: 1) to study push and pull factors
affecting sustainable eco-tourism of Koh-Chang, 2) to study the guideline model from
push and pull factors affecting sustainable eco-tourism of Koh-Chang, and 3) to
synthesize guideline model from push and pull factors for launching campaign
enhancing of Project Strategy of Low Carbon Destination of the Special Administrative

Development Unit for Sustainable Tourism. This research applied qualitative research
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method by carrying out in-depth interview with key informants for totaling 10
persons and also applied focus group research method with 8 groups by purposive
sampling of 12 persons per each group from 8 alliance groups. The quantitative
research method conducted survey research where sample group of 450.

From the results of qualitative research by in-depth interview, it showed
that the push factors and the pull factors affecting sustainable eco-tourism of Koh-
Chang, it was addressed to be tangible consisting of 4 concrete framework; 1) push
factors enhancing informative communication for promoting of advertising
communication for creating tourist experiences to build monthly brand; 2) pull
factors implementing in public relations communication for attractive image
construction and brand; 3) efficiency construction of marketing management; and 4)
environmental management and World Tourism Organization criteria standard for
tourism entrepreneur. The researcher then examined the model guideline for
launching campaign Sustainable Tourism image of Koh-Change based on the result of
“GOOD GREEN” and found that the opinion of sample group in the overall

perspective was at the most agreement level with the mean of 3.40.
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thuuvasuauiuiluudalunaaes (Try Out) $1uau 40 4a ilethdaeudildum
AUl 03U (Reliability) v0ewuvdeun1udle3ZniA1duduszsaniueana (Alpha-
Coefficient) ¥99AT0UTUA (Cronbach’s Coefficient Alpha, 1990 ) NaN1INAABUAIAIY
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NTIATIZATINTIAUUT FAIBAITLANLAIAMLAD ANSesay Aaae wazduloauu
WINTFIU HAZNITIATISTIDUNIU AIUANEDH t-test wazn1TIATIEIAMURYTUTIUNIS
PEILUU One-Way ANOVA (F-test) AnnuaszautisdAgnisadaily .05 Tunsiinuainu

1 o a Tl = a 6 1Y aa
LANANANLUUNITUTBUNEULAZIATIZNIIURANIEIEVDITNN (Scheffe)
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1. fafendnuarladofuiiinadonisvieniindedinaoadaduvennizing au
gsAansradlasints Low Carbon Destination 989e96n1usmswanfuiifiauiionns
vionflgreg19dsdu (eednnsumivn) asuusziuliiu 4 Jads fe Jadundn Aansanlu
wiyesnsieansiudeyaiioduaiutiadondndenisdoanslavan dutladesudulinig
domsusznduiiusifioaranmdnvaiuazuusud uavairsUssansnmuianndususseu
fhensdansiunsnatn uaznsdansiudanaden uaznuaNTINLLYRIUTENOUNNS

A 6 11ATFIUYBIBIANTYIBNTIBalan
2. M3ANWIFULUY “GOOD GREEN” 91niladefifinasiensviesiisretnadaiuves
Ned1e A1NYNSANAATYRILATINTG Low Carbon Destination ¥8984AN15UINIINITHAIL
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NUNALAHNDN1T DL TE19819598U (DIFNITURIVL) NANISANWINUIT TEAUAIUAALTLYDS

naNFeYnIragULUY GOOD GREEN dsnandlu 5 suusn fiAnadeiiu 3.50 Aedreglusedu
Wugeinniian uazseduanuAniu 5 Sudugavne fendlininit 3.00 fedioglusziu
Fufean wanedsULUY “GOOD GREEN” dinamiifiusyavsnimuazannsntillfléass
uenNinaNT Iyt

1) ngustedrndumangauinnitmagieidntes Te1gegdisdlng Jadu
sesannfe Jolndnansauluraseny 35 - 44 ¥ sedunsAnuiaznuin drulngifuededl
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Sgiawmia sesawnlungqunidnauuidnensy Meldseiou nuingudegdnlngd
1elameLausEIng 15,001 — 30,000 U Sa98931 shelaseweaun 10,001 — 15,000 U
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Ms@nw) nudnguiedisdingegluszdunisdnuidininuiyanduassedugsnin
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(3.1) inviesigrrnlneffinaiaiuiinnudaiureunumuesesdnisniniy

waznaenwulunisldsuiuy “GooD GREEN” 9ntade (Jadendnuazdadodu) fiflnasie
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aaa

NN5194M1829819938 UV N2 TAuuana1sAusgNitsd1AynIEtanszau 0.01 A9
A15199 1

M19197 1 wanswseuiisuanuAaiiuresdnrieaiieny 1 nesounuIMueIeIRnIsnIAsy
waznaen¥Ulunsldguluy “GOOD GREEN” FIUuNANLILNG

%18 BN
ANARLiuYastiniaaianvlne (n = 220) (n = 230) t-value P

X | sb. | X | sb.
mwammmﬁmLﬁuﬁuaﬁﬂﬁaalﬁmmﬂm 3.32 0.30 3.40 0.30 -3.302 0.001

(3.2) tinvieafienyminefifiony sedunisine 013w warneldreldou fetu
fianuAniusounumvesesAnIsninsgeazniaenyulunisldzuuuy “GOOD GREEN”
nntads Hadendnuazedodu) Mnadonsiouislsgndsduvennizdie liwanssiu
Fapn1adl 2



(% (3

as MyansUndinAnw unninerdesvsig lageainsal Tunssususiguaun

U7 9 aUUN 1 UNSIAU — LWw8U 2558

M15199 2 wan1sSsuifisuanudaiurestnvesfisrrilveseunuinesesin1snasy
wararatenyulun1sldsuuuy “GOOD GREEN” §1UuNRINBIE SEAUNITANY
918N uagselesosion

ANUAALITIUYDY UMAIAIY )
v . 4 SS df MS F-Ratio p
Unvisanevalne uususau
ANTIUAMUAALTAUUDY SYWININAU 0.300 5 0.060
o 1 o ; 0.700 0.631
Ynvieaeivatng uun melungu | 32.244 444 0.104
AUDY EREY 37.544 449
ANTIUAMUAALTAUUDY SYWININAU 0.260 2 0.130
o 1 o ; 1.547 0.214
Ynviaaigiv1atng 3wun aelungu | 37.305 447 0.083
ANUTEAUNITAN®N 593 37.565 449
AMNTILAIUANIIUYD S¥uIenay | 0.200 5 0.037
o . ; 0.445 0.817
Ynviaaigiv1atng 3wun melungu | 37.346 444 0.084
ANUBITN 57U 37.533 449
AMNTILAMUANIIUYD S¥uInay | 0.227 5 0.045
o . ; 0.541 0.745
Ynviaaigiv1atng 3wun aelungu | 37.305 444 0.104
auselanaLau 593 37.533 449

3. mié’al,mwﬁiﬂl,wu “GOOD GREEN” mmiaé’amiwvﬁtﬂuﬁﬂLLUUL%aﬂivmu
G qmmammamﬁwmsﬁmimaﬁwmwaﬂwmLwamﬁmqmmLsmunﬂamamawuaa
LNNET9 muwsmam%ﬂmami Low Carbon Destination 98989AN15USWITAITHAIU
ﬁuﬁ Lﬂwmamswaqmmamqmau (DIANITUNIYU) ‘V]‘lJSuﬁ,J’JaLLa’ﬂﬂ%’eJ’J’] “GOOD GREEN”
Fer3ia
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anUszemisunisvieadien (Un-World Tourism Organizations) wazdsfinuaenadosiu
uruaLAssgRILArdsALuAIE atufl 10 wag 11 Snvidliauaenndestunininues
f5a Yauun Tugnsmansnisanmuduudwosusuiazdsan vionsaiisanusiunsmes
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uazatul 11 (2555-2559) uda fadpsaidliinzinsairauunmnuduuasionisuuy
Lmzzjisﬁu World Class

(4) Yadonsadraszaunsalundaieadienlifuinyioniion wudn n1satis
Uszaumsailiiuinegiradunedider evssguesdsnumiodiesnsuousmauulouie
A11519M 35 TansIanad n1sasisdszaunmsallituinizdrededddndnnisnaiawaznis
aSauwusuasnldarudiunisiauniugnseansvedlasenis Low Carbon Destination ¥8s
paFnsUIMIM TRl iion svieadieaetnadsdu (esdnsumau)

(5) Yadeiunneginvuuinnssy fedmansideduidesnainynieds
mamw,amuLﬂuﬁmwmwmswwamimawmw Junsysannsidevieiginssnisdamie
P90 wAzIINAIAAILTAN1ASE WNTU LaznAUTzrTy WeadsiainAnusulviguy
duudegnisaienmdnwalludsiiadeselude msafamdnvalluniaidunivieaiiond
JemFon3uii3du (Green Tourism)
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2) Hafusuiiinadensendiendsinmegsiiuvennedns efmenadsil

(1) Yadumsdannsladafndiienisvieaniion wuin nnsdanislaiadndiiionns
vieufgdeutrdaninudn ensual uazauidnvestinvieafisavainngusjsaiianinudng
nsvieafien Regalviunilenddn wasnsaiidiamiagueu saonruiLImIDid Tates
ANA1L591ATIN1S Low Carbon Destination

(2) Yadunisdanisnanimnnsliiuinig wuin desdauuimiansveadiendiden
mMsdansdaindeuuazinasinisdesneaniusulaoonledniuannsgiuaina nsguaen
Taldtnvieadieafioasenuiulaluanuuasadoudtinvieadiss msuimsseanuibonn’
Jusiing anufuiinveulunisuinisililenIougndn nasmauanunioufuuInig
irseslodoans iloaiunddguniuiivszansanlunsliuinsiaiununmnnsuing



(% (3

50 MyansUndinAnw unninerdesvsig lageainsal Tunssususiguaun

U7 9 aUUN 1 UNSIAU — LWw8U 2558

wazaufianelagnissnuvamienies uazddnyaaie aunmasliuinsiguszneunis
Fosdamsiiioaisanssauzanudugusznounisdeaduluniu 6 unsgiuiiesdnis
viewftealandvualishe

(3) Tadumisadralenmanisssfia wuin deserdouuAnuesnuiss vesnaided
gnendoslusziulanaawesunsyilanvesdvivhg fans1 uavairaausiquronmliuuvas
vioufieafigenndosiunginssutnveadien Tnslanizanisanfuasasaausienusede
nsfimnudanndouaslidineg1sasainauns saeaaunsainLaNn aveAUIETIEIY
Jausssy Aanssuvesmsvieadion msafrsmuduiuslnddafuiadin anuidueguesau
Tuviesiiu wioyuwu uasnsidavezandidmasotnde saufenisdimineinssssuviiun
4519AUlARALAY WATEUNTEAINN1TORNKUUAINLATINTS Low Carbon Destination e

(a) Tadpuinnssumsianisdearsifionisvieniion wuin iudadediyaiis
awdnwaliflegnisaianusudinizdne uazairsanudndlidudnieuioasonisaing
Swusssilviliiumsvieadisnnzisitnvisndiadrdsteyaiiiensvesiieldnaonnan
deuenanuananisaianmdnuailaziusududfianummandidonisidesineids
Liflauadosandindienisliimaluladdelminie Social Media nasnauysmInIs 3
Uadgdhesiuguieniuladondn

2. MyoRuTenamIdemuinguszadd 2 sunuuantadondnuaztladosuii
waren1sviufsndsiinaegsdadurennizdne nan1sitenuin ngufegadumandgs
wnniunaeianiies lnedlngeelitineglugiieny 25 - 34 U wazlszaunisfinwiay
lusgAudSaey19s wazliondnd131vn15/553amne warseladeinouagsening 15,001 -
30,000 UM D915 1ULADUTIIA Fat nansIsui3eaiTsaunsatun iU lovintadny
nsBENFUTULUY “GOOD GREEN” fimudumedunaldd awdaiuildlieudenn
AulvaudumnundiuFonansideveandlamands o1g9aslatrmis sedunisfnuile
nMs@nwvils warselddeeuussinvladssinvuils asiiuldinseduanudaiiuuesngy
fograiuluinsiauaulazunumuesniady naensunmsaiennuuiiosenisidm
FIVBWNAIREIUAD N1ATT NIALBNTY LavNIAUTEIIYY

3. MseiusenanTITamuingUszasdi 3 Weduaneiguuuuaniadondnuas
Hadefudiinadonsvioniisndslnaegrsdsdureanizing mugnsmansveslasanis Low
Carbon Destination 79304An15UTMIINIsRAUI LT RLAwRan1soufistagedsdy
(29AMTUMIYL) %qﬁié’maaﬁﬂiwﬁqﬁ
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